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Kudumbashree with more than 1,000 products
 in the online trading sector

*Training for entrepreneurs in various marketing methods including social media

Thiruvananthapuram: Kudumbashree has become active in the online trading sector by bringing over 1,000 products of Kudumbashree entrepreneurs to the online market. Kudumbashree products will be available on leading online platforms such as Amazon, Flipkart, ONDC and Meesho. A wide range of products are available online, including food products, curry powders, ayurvedic products, clothing, handicrafts, etc. Those who want to buy Kudumbashree products will have the convenience of choosing and purchasing the products of their choice from anywhere in the country at their fingertips. Last year, Kudumbashree was able to achieve excellent sales through online platforms.
Kudumbashree aims to create a strong marketing network for Kudumbashree products and at the same time increase income for entrepreneurs. It is as part of this, the potential of the online business sector is being utilized. The aim is to increase sales by bringing products to consumers quickly in line with market changes. As part of bringing products to the online platform, 149 selected entrepreneurs were trained in GST registration, company registration, preparation of product descriptions, product photography, various marketing methods including using social media such as Instagram and Facebook. Six months of support has also been assured to the entrepreneurs to bring their products to the online platform and to make marketing more efficient. The training was provided to the entrepreneurs with the support of NABARD. Pocket Mart-Kudumbashree Store mobile app has also been created to provide Kudumbashree products and services. The work related to this is in the final stage.                               
Extensive activities have been planned for the current financial year to ensure a sustainable market for Kudumbashree entrepreneurs. Several activities aimed at empowering entrepreneurs, such as linking Kudumbashree products with various distribution networks and setting up warehouses in each district for product storage, will be implemented this year. Steps will also be taken to provide Kudumbashree Lunch Bell lunch in collaboration with online food delivery systems like Swiggy and Zomato. Various training provided to entrepreneurs to help them find markets for their products using social media platforms such as WhatsApp, Facebook, and Google Business will continue this year. Training will also be provided on AI-based marketing.
Along with online platforms, the existing product marketing systems have also been made more efficient. As part of this, the home shop system, which directly markets Kudumbashree products, has been further expanded by including 50 new management teams and 8,718 home shop owners. A turnover of Rs. 19.61 crores was received through home shops last year alone. Kudumbashree has also achieved a turnover of more than Rs. 5 crores in the last one year through 13 Premium Cafe Restaurants opened in 13 districts.
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